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What is Branding 



Which one do you prefer?



What is branding?

• Branding is not a logo
• Branding is not  a product
• Branding is not a promise

impressions

Marty Neumeier

“A customer gut feeling about a 
product, service or company.”



What is branding?



A brand is your reputation. It is - what is in the head and 
hearts of customers. 

Slides From Zag



Branding for Interior Architecture
What you need to know and why you need it 



BRANDING THROUGH INTERIOR DESIGN

• Branding through interior design is the process of 
transforming an environment into a three-dimensional 
embodiment of a brand. 

• To reinforce and communicate a brand/store’s:
• Position
• Identity
• Culture (unification)
• Brand experience (deliver to customers) 



By integrating your brand strategy into the interior design 
process, you can create a store environment that helps 
customers, employees, and business associates better 
understand your store:

•Mission
•Vision 
•Values 

BRANDING THROUGH INTERIOR DESIGN



Branded Environment ANDED ENVIRONMEN
Components such as:

• Architecture
• Layouts
• Finishing materials 
• Lighting
• Environmental 

graphics
• Way-finding devices 
• Signage 
• And décor elements

Dior Store



All the components reflect, 
reinforce, and create:

• The personality of a brand
• Physical and sensory experience 

with customers 

When implemented correctly the 
interior design communicates your 
brand’s message and it lets people 
touch, explore, and engage with 
your brand in the physical space.

BRANDED ENVIRONMENT

Slides from Callisonrtkl



Brand Components

Branding can be divided into two 
components 

• Visual branding
• Brand experience



Brand Components

Visual branding
• Visual identity: logo design, font 

choices, consistent colors, and 
voice

• It says who you are as a 
company.



Brand vs Brand-guidelines 

A Brand is an 
impression:
• not a logo
• not  a product
• not a promise

It is a collection of 
elements that create 
a feeling in consumers 
to drive behavior. 

Creative Market



Brand Components
• Brand experience according to hub-spot:
• Brand experience is the lasting impression customers have of 

your brand. 
• It includes thoughts, feelings, perceptions, and reactions to 

everything from direct marketing efforts to large-scale ad 
campaigns and specific product launches. 

• It describes the tangible and emotional experience consumers 
have while interacting with your brand.



1. Who is your target client?
• Owners
• Users
• Consumers

What is brand experience?

Student Example



2. What is the Brand Identity? 
•Brand concept/goals/believes
•Brand image components (logo, 
colors, materials)
•Inspiration/Impact

What is brand experience?

Student Example



What is brand experience?

3.How the Brand and your store 
are different from others?

• Analyze the Existing Stores
• What you can  keep?  

What you can improve?
• Who are your direct 

Competitors?

Student Example



Product Line

The Product Mix makes up all of
the products provided by the 
brand.



A Product/Service 
Chart helps the brand 
understand how 
much of each 
product/service 
should be sold.

These information will 
then be used to 
determine the stock 
for a particular store.

This chart is organized 
by product line.

PRODUCT /SERVICES CHART

Educational VocationalFresh Market Cafe Apparel Beauty Art Jewelry

Product /services chart
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7 Major Retail Product Groups

FASHION
• Accessories
• Apparel
• Shoes

BEAUTY
• Cosmetics
• Hair
• Perfumes

FOOD + BEVERAGE
• Fresh market food
• Typical beverages
• Candies & Cookies
• Chocolates
• Any other 
• Delicatessen

JEWERLY
• Costume
• Watches

EYEWEAR
• Prescription
• Sunglasses

PROPERTY/HOME
• Furniture & Decor
• Kitchen & Bath

SERVICE/
EDUCATIONAL
• Vocational
• Café
• Gallery/Art/Music
• Beauty Salon
• Health/pharmacy

/Holistic products



• Apparel, Footwear & Accessories
• Books & Magazines
• Fine Jewelry
• Food & Beverages (wine, candies, chocolates, cookies, spices)
• Glasses (sun & prescription)
• Home/Decoration, Furnishings
• Auto- Cars & Accessories
• Perfumes, Cosmetics & Beauty
• Health-Pharmacies
• Sports
• Technology
• Toys

General Retail Store Classification



Create your brand guidelines 

• Logos
• Type/Fonts
• Color Palette
• Images
• Other Design Elements 

Create a packageVisual brand identity

Student Example



 Use the Strengths of your surroundings 

 Entrances/Accesses 
 Store front

 Branding 
overall message

 Branding package

 Function &Services

Brand Experience



“Design is the silent ambassador of your brand.”

~Paul Rand



Design Concept  for Interior Architecture



DESIGN CONCEPT

• Site
• Culture
• Narrative
• Design Styles 
• Client Brief

Student Example



Design to create moments and experiences
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